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Ø CANADIAN
Ø Run DeCabbit Consultancy doing SEO, PPC, Social Media and 

integrated marketing campaigns

Ø Online since 1985, online marketing since 1996

Ø B2B, B2C, M2B, SaaS, Publishing & FinTech
Ø Have worked with GalaCoral, Google, NatWest/RBS, National 

Gallery, CIPD, Fidelity, NBC Universal, Bayer, Amadeus, AMD, 
AmEx, TotalJobs, Virgin.com, Zopa, NSPCC, GE & more

Ø Contact: decabbit@gmail.com
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Chocolate 
for 

Questions
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What I will rush through J

How LLMs work (to better optimize for them)
Using an LLM for a tech audit
Hallucinations
Prompt engineering
Prompts for marketers
Guardrails
How to optimise for AI advantage



@JudithLewis

Workshop 
Tomorrow

9am 
Room B
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The company running a version of 
an LLM (like Claude) releases a bot 
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The LLM ingests content including webpages
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The LLM chunks and tokenises the 
content
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Content is no longer recognisable
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Tokens placed within vectors
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Entities and their relationships built
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LLMs do not store facts the way we 
assume they do
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Factual recall in LLMs is additive 
rather than driven by one single 

“fact neuron”
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It treats facts as triples like 
(subject, relation, attribute)
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The right answer appears because these 
mechanisms reinforce one another
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LLMs combine several partial clues 
until one answer stands out

1
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Uh, no. You just cannot see it because 
you cannot render a page… but that’s 

important to know!
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Off topic??!?
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Building Brand Trust Through AI 
Readiness

https://www.aleydasolis.com/en/ai-search/ai-search-winning-brands-characteristics/
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Rank well on Google, surface well in AI
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First, I 
got 
ChatGPT 
to make 
an image 
for me of 
a list of 
trust 
signals…
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Then…
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We will cover prompt 
engineering and designing 
better prompts for better 

outcomes tomorrow 
IN DEPTH
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Some tips to improve the output

Train ChatGPT with Context
Keep the same chat window open to build context. Feed it data 
about your product, your current market research, or customer 
reviews.

•Refinement Prompt: "Refine this persona to reflect a tighter budget. What does this change about their purchasing triggers?"



@JudithLewis

Some tips to improve the output

Train ChatGPT with Context
Keep the same chat window open to build context. Feed it data 
about your product, your current market research, or customer 
reviews.

Iterate and Refine
Use follow-up questions to force more precise, non-generic 
answers for example: "Refine this persona to reflect a tighter 
budget. What does this change about their purchasing triggers?"
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Sometimes just 
questioning 

things causes a 
realignment 
because it 

cannot render a 
page so 

assumptions 
are wrong



@JudithLewis

Some tips to improve the output
Train ChatGPT with Context

Keep the same chat window open to build context. Feed it data 
about your product, your current market research, or customer 
reviews.

Iterate and Refine
Use follow-up questions to force more precise, non-generic answers 
for example: "Refine this persona to reflect a tighter budget. What 
does this change about their purchasing triggers?"

Create a Custom GPT
Create a specialised GPT for your company, uploading persona 
documents, interview transcripts, and customer feedback into its 
"Knowledge" base for consistently accurate, persona-driven 
predictions.

•Refinement Prompt: "Refine this persona to reflect a tighter budget. What does this change about their purchasing triggers?"



@JudithLewis

Some tips to improve the output
Train ChatGPT with Context

Keep the same chat window open to build context. Feed it data about your 
product, your current market research, or customer reviews.

Iterate and Refine
Use follow-up questions to force more precise, non-generic answers for 
example: "Refine this persona to reflect a tighter budget. What does this 
change about their purchasing triggers?"

Create a Custom GPT
Create a specialised GPT for your company, uploading persona documents, 
interview transcripts, and customer feedback into its "Knowledge" base for 
consistently accurate, persona-driven predictions.

Analyse Search Results
Instruct ChatGPT to search for keywords related to your product and ask it 
to define the personas behind top search results.

•Refinement Prompt: "Refine this persona to reflect a tighter budget. What does this change about their purchasing triggers?"
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Some tips to improve the output
Train ChatGPT with Context

Keep the same chat window open to build context. Feed it data about your product, your 
current market research, or customer reviews.

Iterate and Refine
Use follow-up questions to force more precise, non-generic answers for example: "Refine 
this persona to reflect a tighter budget. What does this change about their purchasing 
triggers?"

Create a Custom GPT
Create a specialised GPT for your company, uploading persona documents, interview 
transcripts, and customer feedback into its "Knowledge" base for consistently accurate, 
persona-driven predictions.

Analyse Search Results
Instruct ChatGPT to search for keywords related to your product and ask it to define the 
personas behind top search results.

Use “Persona Pattern”
Ask ChatGPT to "Act as [persona]" to get a feel for their tone and thought process

•Refinement Prompt: "Refine this persona to reflect a tighter budget. What does this change about their purchasing triggers?"
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Continuing 
this theme, 
I did some 

trials
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WHAT ABOUT 
HALLUCINATIONS
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Hallucinations in AI

Hallucinations happen when there is a missing element 
and the algorithm has to insert a nearest match.

This happens in search results all the time and we have learned 
to ignore bad matches or go back and click another result. In AI it 
is more difficult to discard the error as there isn’t a body of other 
data (search results) to compare to for the human.
Could also be related to incorrect training data.
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As searchers, we’ve handled ambiguity for years

CAR

O/S

TREE

COMPANY

PARK
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Because it doesn’t 
really understand, it 

does the best it 
can… and 

“hallucinates”
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This doesn’t mean it’s always wrong
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GuardRails in LLMs

Guardrails are close to their physical namesake in 
function. They are fixed policies and technical controls 
that act as ‘safety barriers’ (guard rails) to ensure LLMs 
operate within ethical, legal, and safe boundaries with 
respect to the country they are designed in usually. 
This helps at preventing harmful, biased, or misleading 
outputs however these guard rails are not a standard set 
of restrictions.
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But you do have to know what you are doing *first* 
even with guardrails and other enhancements
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Because sometimes you get similar 
answers to what you expect
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And sometimes AI delivers… different results
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And Google contradicts itself
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How we can gain 
an advantage
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Ensure information accuracy
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WAIKAY shows where info came from
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Aleyda’s Tips for AI are Familiar…

They are SEO with new wording
https://www.aleydasolis.com/en/ai-search/ai-search-optimization-checklist/
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Research AI Platform Behaviour
Identify the AI Search Platforms Your Audience Uses, the ones 
already referring top traffic to your site, as well as those referring AI 
traffic to your competitors
Identify the most popular and relevant Queries/Prompts used by 
your audience to search for your product / services and brand 
across the customer journey
Identify Your Current Content Performance (mentions, links, 
sentiment) vs Competitors for relevant Queries/Prompts across the 
relevant AI Platforms
Establish your relevant queries/prompts and topics to target and 
prioritize to optimise for with your content strategy based on your 
current site and brand performance vs competitors
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Optimise content for crawlability
This is a bit more technical but worth keeping some of these points in mind while 
designing teplates and creating content.
Allow search engine crawlers from AI systems through your site such as: 
GPTBot, Googlebot and Google-Extended token, bingbot, Claude 
(ClaudeBot/Claude-User/Claude-SearchBot), CCBot, 
PerplexityBot/Perplexity-User.
Make sure you check that you avoid blocking AI bots with firewalls or bot filters.
Ask the website developers to avoid Client Side Rendered JavaScript.
you can check that none of the pages are noindexing via meta robots any of 
your valuable content which should be surfaced in AI answers.
Avoid using a “nosnippet” rule which will prevent the content from being used as 
a direct input for AI Overviews and AI Mode.
Optimise internal linking to facilitate internal pages crawlability, while using 
descriptive anchor texts.
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Topic Breadth and Depth
AI search platforms break complex queries into multiple related subqueries (facets, angles, 
intents) executed in parallel to retrieve the most relevant content for each aspect (Eg. 
Query fan-out technique of AI Mode), gathering and synthesising information from diverse 
sources. 

This rewards sites with topical breadth and depth, that feature content that covers each facet in-
depth.

Query fan-out explores different user intents, so targeting a diversity of angles increases 
coverage. Stick to the same topic though so depth on topic, not breadth.
Use a topic cluster model, creating a comprehensive pillar (hub) page which is pretty much 
what you have done, relevant, main broader topics, and cluster pages around specific 
facets.

Pillar pages should summarize each topic facet, covering key sections briefly, with links to deeper 
cluster pages.
Cluster pages should target specific facets, that should be covered in-depth, ensuring unique 
purpose and query intent for each page.
Cross-link between cluster pages where relevant and back to the hub, as a central resource, 
establishing semantic relationships across content, and helping AI understand the full context and 
span connections between topics.
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Optimise for Chunk Storage & Retrieval
AI search engines don’t index or retrieve (as the result of a query) 
whole pages; they break content into passages or “chunks” and 
retrieve the most relevant segments for synthesis. That’s why you 
should optimise each section like a standalone snippet.
Don’t rely on needing the whole page for context, each chunk should 
be independently understandable but still work within the whole.
Keep passages semantically tight and self-contained.
One idea per section: keep each passage tightly focused on a single 
concept.
Use structured, accessible, and well-formatted HTML with clear 
subheadings (H2/H3) for every subtopic.
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Answer Synthesis from Fan-out & RAG
AI search engines synthesise multiple chunks from different sources 
into a coherent response. This means your content must be easy to 
extract and logically structured to fit into a multi-source answer.

Usually you do get a link too.
Summarise complex ideas clearly, then expand (A clearly structured 
“Summary” or “Key takeaways”).
Start answers with a direct, concise sentence.
Favor plain, factual, non-promotional tone.
Use Structured Data to help AI models better classify and extract 
structured answers.
Use natural language Q&A format.
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Citation Worthiness
AI search engines will cite content when it’s perceived as factually 
accurate, up-to-date, well-structured, and authoritative. Not every 
included chunk gets cited – to earn attribution, your content must 
meet higher trust and clarity criteria.
Use specific, up-to-date, verifiable claims, fact-based statements, 
not vague generalities.
Include source citations (link to studies, stats, or experts).
Show authorship and credentials for EEAT signals.
Use author, organization structured data for brand and entity 
salience that reinforces citation metadata.
Refresh key content regularly and signal updated content by adding 
timestamps.
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Content Authoritativeness Signals
Authority increases the likelihood that your content will be included and cited in AI-
generated answers, especially as these systems rely on entity recognition and reputation to 
determine which sources to trust. 
Without clear authority signals -such as expert bylines, structured data, external citations, 
and mentions on reputable sites- your content is less likely to be surfaced, even if it’s 
accurate.
Optimise your brand presence across web platforms, including social channels, in a 
consistent way, linking back to your main site, engaging with your community, answering 
reviews, etc.
Publish original research, reports, or data studies, conduct surveys, compile unique 
datasets, or run industry studies. Promote them to journalists and bloggers who create 
content roundups.
Secure coverage in industry and expert publications, contribute quotes or guest content to 
respected newsletters and blogs in your industry.
Promote your content across relevant third-party channels: Engage with influencers, 
experts, Slack groups, subreddits, and communities. Ask for feedback and mentions.
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E-E-A-T
Experience
First-hand experience but not necessarily an expert 
with credentials.
Expertise
Based on qualifications and recognised knowledge 
related to the topic area.
Authoritativeness
Reputation and recognition of the author within the 
industry by peers (awards, etc) as trusted source
Trustworthiness
Relates to transparency of author/site, accuracy of 
content, and objectivity.

• Each of these elements are inter-related and 
essential for ranking.

• Sites can rank without EEAT in verticals where there 
is little to no competition or little to no EEAT 
generally.

Experience Expertise

AuthorityTrust
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Ensure Multi-Modal Elements On-Page
AI search systems are increasingly retrieving and 
synthesizing multimodal content, including images, charts, 
tables, videos, to better answer user queries. This then 
creates opportunities to provide more useful, scannable and 
engaging answers for users.
Ensure images and videos have well optimised names (and 
from a technical point of view not blocked from being 
crawled).
Images should use descriptive alt text that includes topic 
context.
Add captions to images and videos with explanation right 
below or beside the visual.
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And hey… 
why not a 
Video-First 

Content 
Strategy for 

some 
things?
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Personalisation Resilient Content
AI search engines can personalise answers using a combination of contextual 
signals, retrieval techniques, and user-centric data: User location, user intent, 
search history or session context, entity familiarity or brand bias via user 
patterns, user feedback and engagement.
Add contextual signals that aligns content with profile-based 
personalisation, segmenting content for specific personas or use cases.
Get links and mentions across reputable domains and popular platforms 
where your audience engages via digital PR, contributor posts, Wikipedia 
citations, mentions in research, strong community and social media presence 
and engagement, since AI search may personalized towards brands or sites the 
user previously interacted with or that have high entity recognition for a given 
topic.
Retain attention and engagement with fast, useful content that gives a 
satisfying user experience since AI search systems refine results based on user 
behavior, thumbs up/down, etc. This feedback loops into ranking and synthesis 
decisions for future answers.
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Remember… even ChatGPT uses search results
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The world 
of content 
is changing
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How people search will 
continue to evolve
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Good SEO, 
FAQs and 
Schema 
is all you 

really 
need.
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Ask questions
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THANK YOU FOR YOUR TIME
91


